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SEO Overview 

 What is SEO? 

 SEO, search engine optimization, or search engine marketing is the process by which many 

techniques are used to get a website to the top of Google, Bing or Yahoo. Google, the most used 

search engine online, attracts an average of 91 million visitors per day, generating leads and revenue 

for those at the top of a visitor’s Search Engine Results Page (SERP).  

 In this process, trends are analyzed to attain how people are searching for client products and 

systems are created to get your product to the top.  

 Search engines such as Google use complicated algorithms to decide who will be at the top for 

certain search terms. In the simplest terms, a “spider” is sent out by Google at incredible rates to 

scan the internet. These “spiders” will “crawl” each and every website they will find. While crawling 

websites, they will come across links that direct them to other websites to “crawl,” and eventually 

they find every site that exists. However, the only way to find the site is to be notified of the site, 

which brings us to Links. 

 Link Analysis 

 Links tell the “spiders” to crawl your site, in many cases. The more websites that are linking to you, 

the better your site will rank on the search engines. Equate it to a popular resource in a library. How 

do you know it’s popular? Because every other book on the subject refers to it. It is very similar with 

links and search engines.  

 Keyword Analysis 

 When Google does find your site, you need to tell the search engine what you want to rank for. If the 

site is full of content with no direction, or images with no structure, the “spiders” will have a hard 

time pinpointing a common theme. Keywords create a roadmap for search engines, a way to tell 

them exactly what you are about and what you want to rank for. 

 Content Analysis 

 “Content is King.” This phrase is used often in the world of SEO, and for good reason. Quality 

content that is unique and keyword focused can attract links, create conversations, and ultimately 

move you closer to the top. 

 Structure Analysis 

 You must have properly tagged items such as images, titles, and descriptions. The basics go a long 

way in SEO. 

 Position Analysis 

 Ultimately, you want to rank above the competition. Statistics show that being on the first page of 

any search engine generates traffic, but being in one of the top three spots for a search term can 

generate leads and revenue for your business. 
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